
Diamond 
Seekers Journey
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      45% use social networks 
in-store to help with purchase decisions. 

They can rely on friends’ opinions by sharing online 3D 
images and certifi cations of diamonds they like, effortlessly.

The Diamond Story provides 
proof of their diamond’s beauty 
and its uniqueness.

86% are willing to share opinions 
and brand preferences online.

They visit an average of 7 
jewelry stores before deciding.

Sarine Profi le™ presents a precise visual & 
sensual experience with every Diamond’s Story.

89% of grooms used the 
words “Will you marry me?”

83% buy wedding jewelry too…

The Sarine Profi le Diamond Story connects 
with their hearts and minds. They will enjoy the 
benefi ts for years to come.

PRESENT THE DIAMOND
STORY IN-STORE

ONE OF A KIND

                They view an 
average of 25 diamond rings. 

There are 50 million members of the millennial generation in the US alone. 
That’s 50 million potential new diamond buyers.  Sarine Profi le™ is designed to 
connect you with contemporary customers at every stage of their love story – 
from desire, to diamond decision, and beyond.

DESIRE SEARCH &
EXPLORE

DECIDESEE &
COMPARE

PROPOSAL & 
SHARING

EVERMORE
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DIAMONDS = LOVE
The millennial generation’s 
highest priority: Being a 
good parent and having a 
successful marriage. 

=
    79% share their
 proposal on social media. 

The Diamond Story: Diamond Imaging, 
Light Performance, Cut & Craftsmanship, 
Hearts & Arrows and Lab Report.Sarine Profi le presents the complete Diamond Story

to bring the diamond to life online, where they live. 

EXPLORE THE DIAMOND STORY ONLINE

Nothing compares with seeing their actual 
diamond choices online with every aspect of 
each diamond revealed interactively.

ANYWHERE, ANYTIME

Powered by Sarine, the world’s most 
accurate diamond information is aways 
available, via the Sarine Profi leTM  technology 
that tells the complete diamond story.

Diamond ring purchase process 
takes an average of 8.5 months. 
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 27
They switch attention 
between platforms 27 
times per hour. They live 
online and don’t favor 
traditional media.

Sarine Profi le™ is a powerful digital sales platform that offers consumers instant access to a diamond’s unique 
information via a compelling, interactive experience whether in-store, online, at home, or on their mobile phone.
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                They view an 

 61%  search diamond rings online

80% 
‘Beauty’ and ‘Rarity’ 
of diamonds are the 
most important to 
them (80%).

360º viewing


